
Twitter Best Practices
Making the most of your Society twitter account

Brevity is best

Tweets are limited to 280 characters, but shorter tweets get a 

higher engagement rate. Keeping tweets short also leaves room for 

others to retweet your post, without having to edit for lack of space. 

When another person retweets your tweet, your handle will appear 

in front of your original tweet with the words RT (Retweet) in front of 

it, adding characters to the post.

Tips to keep your tweets short and to the point:

• Delete all articles, adjectives, etc. that do not express the gist 

of the story.

• Change all “ands” to the ampersand symbol and do not write 

out numbers. 

• Use “/” between words without spaces instead of using “or.”

Get rid of full stops/periods and rely only on capitalization to 

show a new sentence or thought. Informal grammar is often used 

on Twitter because of the character limit, so it is not considered 

unprofessional unless exaggerated and incomprehensible.

Think before you tweet

Remember that everything you  

post is tied to your society’s brand 

(including retweets) and never goes 

away (even if you delete it).

Add value and don’t spam

Your goal is to position your society  

as a thought leader in the space.

Share relevant content with your audience. 

Content that is engaging and insightful and acts 

as a resource for general information, services 

and your products.

Frequency

As a general rule, you should tweet at least 2-3 times per day (including weekends). 

Tweeting more is preferable, but make sure you are adding value. Don’t be afraid to post the same item more than once 

(with different copy) at different times in day or later in the week. Since a tweet has such a short lifespan, there is a good 

chance that most of your audience did not see it the first time. If you do not repeat the exact same copy, people who do 

see both Tweets will not feel like they are getting spammed. Also, some audiences may be more likely to respond to an 

inquisitive tweet than a factual one, so this method allows you to test out various versions.  

It’s OK to schedule tweets, but make sure you check in to see what is resonating and if people have questions/comments. 

You will want to respond to these comments live to keep the discussion moving. One benefit of scheduling tweets is that 

you can send out tweets at any time of the day, helping your account remain active even when you may not have the time 

to sign in. You will receive more credibility from your followers if your account is continuously active because it shows you 

are invested in your community. Tweeting regularly also increases the chances of your tweets appearing in your followers’ 

home feeds. Scheduling tweets also allows you to reach audiences in various time zones. 
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Use hashtags, but don’t overdo it

Hashtags make your tweets more searchable, so 

you definitely want to include them in your tweets, 

but use them wisely. 

Highlight key words or topics so your tweets can reach a larger 

audience. This is especially important when tweeting from a 

conference. The less generic the hashtag the better. Don’t 

use more than two in an individual tweet as your potential 

engagement drops when using more than two hashtags. Pay 

mind to trending hashtags and join the conversation if you can 

add value. If the tagged words are not part of your tweet, add 

hashtag at the end. Whenever possible, utilize hashtags within 

sentences instead of adding them as stand-alone at the end 

of the tweet. Providing context for hashtags creates a clearer 

and more professional message than a heap of hashtags 

disconnected from the tweet’s main statement. This also saves 

character space in your tweet which is important for retweets.

Build a presence and follow others

Find key people in your field and follow them. Then 

create lists to organize these followers. You can 

create a specific stream in Hootsuite that allows you 

to track a specific list. 

• Follow the authors’ and researchers’ accounts of 

articles published in your society’s publications

• Follow news outlets and institutions in your 
community  For instance, if you work in health science you 

might want to follow @Reuters_Health or the @CDCgov

• Identify influencers  Find users that often tweet your 

content and keep them on your radar to retweet or 

mention. If users mention you when they tweet your 

content, it becomes easier to recognize them by simply 

scrolling through your “mentions” stream on Hootsuite 

Be social

Retweet and respond to people who 

mention your brand. People will use 

Twitter for customer service inquiries. 

Be prepared to answer those 

questions or direct them to the right 

person within your organisation. You 

could also include messaging about 

becoming a member of your society, 

linking to the relevant page on your 

society website, or perhaps create an 

infographic showing member benefits 

that you can share on Twitter. 

Use multimedia

The old adage that a picture is 

worth a thousand words holds true. 

Diversify your page with pictures 

and video. All imagery should be 

consistent with your society’s brand 

look and feel and be relevant to your 

followers.

Best Tweets

Tweets that have received more 

engagement will appear slightly larger, 

so your best content is easy to find. 

Pinned Tweet 

Pin one of your tweets to the top 

of your page, so it’s easy for your 

followers to see something of 

importance.
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